LA CROSSE

Forward La Crosse: Comprehensive Plan
Analytics, August 23, 2022
www.forwardlacrosse.org

May 23rd Comprehensive Plan Analytics: LINK
June 27th Comprehensive Plan Analytics: LINK
July 25th Comprehensive Plan Analytics: LINK

Google Analytics - www.forwardlacrosse.org
Link to Google Analytics Report

Regional Press Releases
Since last analytic report:

Public Input Campaign Extends Deadline, Adds In-Person Feedback Opportunities, and
is Asking Public

Total Opens: 479

Recent Media

WKBT: ‘Forward La Crosse” committee wants to improve bike and pedestrian safety
WXOW: City seeks help to shape La Crosse's bike-friendly future



http://www.forwardlacrosse.org
https://docs.google.com/document/d/1JdrCxSvcL5l0ifxeN67agQU1IOoXJpCEljQVPNx7QjI/edit?usp=sharing
https://docs.google.com/document/d/1uXhBTpd7NRpUHOz-5a3EaJGtdwsFo1SLwfMHFFxF0PM/edit?usp=sharing
https://docs.google.com/document/d/1EtfpMVfxGhwSIYh9vVz-FHtiTofIZ5Of0HxpJEXPV3A/edit?usp=sharing
https://drive.google.com/file/d/1zy_3rNkflhUupWqiAv-jkzdmvzvW6XeJ/view?usp=sharing
https://app.robly.com/archive?id=7fb7596ac4242ebf7e0656736c4d2b88&v=true
https://app.robly.com/archive?id=7fb7596ac4242ebf7e0656736c4d2b88&v=true
https://www.news8000.com/forward-la-crosse-committee-wants-to-improve-bike-and-pedestrian-safety/
https://www.wxow.com/news/city-seeks-help-to-shape-la-crosses-bike-friendly-future/article_07bcccf8-1d0b-11ed-8812-b7ef186403f6.html
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E-newsletter Analytics
Current Total Emails: 3,475 Contacts
See archived/sent campaigns here

E-newsletter campaign performance below:

Recent Send Report:

Public Input Session: Black River Beach Neighborhood Center & South Side

Neighborhood Center

Total Emails Sent

Emails Delivered

97.49% 3,186 3,106
Delivery
Total Opens
1,286
{ 26.01% o 4.08%
Open Rate 808 ] Click Rate
Soft
0.06% Total 0.03%
Hard Bounce Rate Hard Opt-Outs 2 Spam
Overall Send Stats:
@ CAMPAIGN SIZE @ OPEN RATE @ CLICK RATE @ OPT-OUT RATE @ SPAM RATE
o 274K ava 20% ave 9% v avo 0.2% ave 0.007%

© Tip: Hover over any graph point to view campaign details.

Total Clicks

56

Unique Clicks

33

Total
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https://app.robly.com/public/archives?a=7f2177ccaefc981a
https://app.robly.com/archive?id=3646c1d7b94c58b3ef44bb728d6feff3&v=true
https://app.robly.com/archive?id=3646c1d7b94c58b3ef44bb728d6feff3&v=true
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Facebook Analytics
July 26 through August 22, 2022

Facebook Advertising Restarted July 20th

Results

Facebook Page reach @ Instagram reach @

Content @ Sort by: Reach w
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Google Ads - Responsive Display Ads
Impressions - 776,402
Clicks - 4,483
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Click to Find Out More

ﬁ Mave Farward La Crosse o

Summary of how your ads are performing on these devices

D Mobile phones  [] Tablets Computers [_] TV screens

] -

m 76.8% H19.7% B 0.1%
W 74.3% W 22.6% B 0.0%
B 75.4% B 73.0% B 0.7%
Bid adjustments

Mobile phones: — Computers: — Tablets: —

Gender Gender & Age Age
Male .
Female .
18-24 2534 3544 4554 5564 65+

Based on the 72% of your impressions with known gender and age. @
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In-Stream Advertising Pre-Roll - FINAL

Impressions - 238, 515
Views - 44,887

@ Video Efficient reach - 2022-04-24

Skip Ad #

=gl 02:37

Ad #1

Learn more

La Crosse, Wi

&= Demographics Views ¥
Gender Gender & Age Age
Male .
Female
18-24 2534 3544 4554 5564 65+

Based on the 22% of your video views with known gender and age. @

Summary of how your ads are performing on these devices

D Mobile phones  [_J Tablets Computers |:| TV screens

m 27.5% | 21.0% 11.4% | 40.1%

m 27.3% | 22.3% 11.5% m 38.9%
I -
| 16.2% m 10.0% 7.6% m 66.3%

Bid adjustments

Mabile phones: — Computers: — Tablets: —
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